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Score will be decided by presentation. Presentation requires Design Concept, User Model,
Service Planning, Hardware, Software, Interface, Business Model and etc. Evaluations will be given
in five grades as follows (FEIGHRFIBRRFTIVAE, FERITHS. BAERE, RS, &
. R\ FERWSRVE., [FHEEIBHINAUTENFR -

S=100-90

A=89-80

B=79-70

C=69-60

Fail= 59-

(9) YmZEEIBA
B IFEREFRRIENE
Makoto Watanabe
Vice President, Chiba University, (Seiko Instruments Inc., Watch Designer)
Kenta Ono
Associate Professor, Chiba University, (Mitsubishi Electronics, Service and Interaction Designer)

Algirdas Paskevicius

Lecturer, Chiba University, (Design Consultancy, Branding and Graphic Designer)
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Akihiko Ishizuka

Lecturer, Chiba University, (Fujitsu & Fujitsu Design, Design Producer & Industrial Designer)

MakioSasa

Lecturer, Chiba University, (NEC Design & PARK, Design Director, Service Designer & Industrial
Designer)

Innella Giovanni,

Lecturer, Chiba University, (Interaction Design Lab, service/interaction designer)
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